Playing to the Press in McKinley"s Front Porch Campaign 6 described his campaign activities in detail (e.g. "Bryan Talks at Chicago;" "Bryan Back in Nebraska"). Even the Republican press generally gave Bryan good, albeit sometimes biased, coverage. A complete explanation for McKinley"s victory must include the nature of the rhetoric, not just the enormous resources that his campaign exploited.
The ensuing argument shows that McKinley"s campaign quickly evolved a sophisticated program of political rhetoric.
The Importance of the Early Campaign Events
McKinley developed his rhetorical approach in speeches presented as early in the campaign as June, July, and August. Feeling his way through the early stages of the campaign with great ingenuity, McKinley drew together two seemingly unrelated issues, the gold standard and the protective tariff.
McKinley and Bryan each offered a solution to the economic depression that afflicted the economy. Bryan advocated the free coinage of silver at the fixed ratio of sixteen to one with gold.
The intention of this plan was to increase the supply of money and permit farmers to pay off in inflated currency the crushing debts that they had accumulated since the Civil War. McKinley's bread-and-butter issue was the protective tariff, which he had favored during his years in Congress (Ecroyd 173; ).
McKinley"s rhetorical task was to identify the interests of business with the ordinary industrial workers who made up a large part of the voting population. In doing so, McKinley conveyed a convincing impression that the nation"s interests all hung together. During the summer, McKinley"s New York campaign manager, William Osborne, wrote to McKinley on the money issue that ". . . it is the unanimous opinion of all of us here that our whole attention must Playing to the Press in McKinley"s Front Porch Campaign 7 be paid to the masses-to the laboring classes. The people who have got property are all right and can take care of themselves" (Osborne, Letter, 11 Aug. 1896 ).
It is not entirely clear whether McKinley originally intended to campaign from his home.
Even several weeks after his nomination he failed to suppress speculation that he might take to the stump ("People"s Choice"). On July 2, however, a newspaper reported, on the occasion of a visit from vice presidential candidate William Hobart, that neither Hobart nor McKinley was likely to hit the campaign trail ("Hobart Here"). On July 23, McKinley delivered three political speeches in nearby Alliance, Ohio (McKinley, "Major McKinley at Alliance;" "Speech on the Campus;" "To Alliance Workingmen"). He made, however, very few other campaign appearances outside Canton.
It is quite possible that, given the disastrous state of the economy under President
Cleveland, the election of a Democrat seemed so unlikely that McKinley saw no reason to campaign at all. Perhaps he simply fell into the habit of speaking to various groups that visited him. He persisted in this practice even though numerous party officials were attempting to convince him to campaign around the country ("McKinley in the Campaign;" Herrick 64). When the Democrats nominated the anti-establishment Bryan, however, the Republicans suddenly had a fight on their hands. With his radical agrarian views, Bryan could campaign against the status quo with even more authority than McKinley could. McKinley may have had in mind to duplicate, but on a larger scale, Garfield"s 1880 campaign. Garfield stayed at home to receive visiting delegations because it was not at that time considered proper for a presidential candidate to canvass the people (498) (499) (500) Leech and Brown, (212) (213) (214) . McKinley brought this approach to the height of enthusiasm and organization.
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McKinley"s friend Myron Herrick quoted him as saying during the summer that "I might just as well put up a trapeze on my front lawn and compete with some professional athlete as go out speaking against Bryan. I have to think when I speak" (Herrick 64). Instead, the Republican National Committee organized trips--"pilgrimages"--to Canton. Newspapers over the United
States published stories about and speech texts from the Front Porch campaign. The image could be projected of the candidate remaining at home with his invalid wife, whom the crowds might see peeking out the window, as he delivered heartfelt messages from his porch to the groups that spontaneously appeared.
The Summer Campaign
Some of the first speeches of the campaign gave little impression of careful advance McKinley climbed onto a store crate on his porch and briefly praised their communities ("Neighbors"). The use of the crate itself was contrived for effect, for the Republicans could surely have managed a more dignified podium. Another, larger crowd of local citizens gathered at his house. McKinley declared himself to be impressed by the "non-partisan character" of the demonstration, which "forbids political discussion." The candidate promised that nothing honored him more than "to have the regard of his fellow townsmen" ("McKinley"s Response"). of speeches of greeting that were presumably submitted for review). This, presumably, made it possible for McKinley"s staff to screen them to ensure that they were free of offensive or divisive content that would look bad in the press. The press routinely printed many of these speeches in part or whole.
Milholland"s short speech assured McKinley that he would win in the November election by a large majority. Stating that his group had to return to the train in a few minutes, he The Canton ratification was only the first of a number of events that opened the campaign. More would follow. No event could conceivably be more artificial than these repeated campaign openings (which continued even in the autumn), held and publicized only so they could be reported. There was no other need for any of them, really, since the Republican machinery started the campaign promptly and no formal launching of any kind was really necessary (see Dawes, [86] [87] . After referring to the great honor and solemn responsibility of the nomination, McKinley remarked that the issues in the campaign were serious, that they required "our sober judgment," and that they should be resolved without partisanship or excess emotion. He continued at some length about the tariff, which he argued should be raised to better provide for the government"s expenses ("Governor M"Kinley"s Response").
The notification clearly was a pseudo-event. Although the notification ceremony was common practice in that era, there was no need for a committee to notify McKinley, who obviously already knew that he had been nominated. The purpose of this event was to provide a newsworthy opportunity for Thurston to express his partisan views and for McKinley to offer a carefully prepared account of the issues, knowing perfectly well that whatever they said would be reported widely. McKinley"s real audience was obviously not the group of Republican leaders who had come to Canton to notify him, but the national audience who would be paying special attention to this event.
At another large rally late June, a large but highly organized crowd showed up at the She said more about the issues than did the candidate: "We come from Cleveland; Cleveland, the beautiful; Cleveland that still lives; the queen city of the lowerlakes; the great heart of the western reserve that gave Giddings, Wade and Garfield to the nation.
. . ." Avery delivered her political punch line: Cleveland, she said, was ". . . a city of great American industries that are suffering from un-American legislation. . . ." by which, presumably, she meant the Democrats" low tariffs. She mentioned her lack of appreciation for "man-made political platforms." Avery assured McKinley that every woman has an interest in the money issue: "If our husbands earn the money, we spend and intend to spend it" ("Many Women").
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McKinley then responded with a speech in which he praised the contributions of women and the influence that they have in society. He assured Avery that "It is in the quiet and peaceful walks of life where her power is greatest and most beneficial." Birdelle Switzer, the society editor of the Plain Dealer, the leading Democratic paper of the region, then presented Ida
McKinley with a bouquet of flowers. Switzer commented that "We cannot all hope to win presidents for husbands, but your example as a wife is before us. . . ." Mary Ellsworth Clark, a member of the delegation of Cleveland women, then sang "A Prayer for Our Nation," which had been composed for the occasion. The song began, "Ring out, bells of freedom. . . ." and concluded "McKinley, McKinley, our captain shall be". At the conclusion of these ceremonies, the women marched with an equestrian escort to a hall where a group of Presbyterian women served them lunch; they then enjoyed some music and sightseeing ("Many Women"). 
Conclusion
McKinley"s Front Porch campaign was a pseudo-event, or series of pseudo-events, in Boorstin"s sense, and became so early in the summer. First, the events of the campaign occurred because they were carefully planned. Although the speeches often gave the impression of spontaneity, a great deal of advance organization went into manufacturing the situations in which they were given. McKinley"s staff screened the speeches of greeting. A committee of local Playing to the Press in McKinley"s Front Porch Campaign 22 organizers met each visiting delegation and organized them into a parade. The visiting delegations often arrived with drill teams and marching bands. This does not mean that the campaign"s events were organized like clockwork, which they were not, but rather than they were organized deliberately.
Second, the Front Porch"s campaign existed for, in Boorstin"s words, the "purpose of being reported or reproduced" . Representatives of the press reported almost every speech. McKinley"s intentions were made clear, however, by the content of his speeches.
Although every speech made some polite reference to the identity of the visiting group, and often cited some fact or figure about the group"s home town or state, McKinley almost without exception zeroed in on his key national issues: sound money and the protective tariff. Thus, he could convey the impression that he cared about each group, an impression so vital to
McKinley"s image as a man who cared about the ordinary worker, while at the same time expounding only on issues of national import. This, more than anything else, shows that the Front Porch campaign existed to be reported in the press. Even the sometimes-bizarre speeches of greeting existed to be reported. What other explanation can we have for Avery"s speech about "Cleveland, . . . the queen city of the lower-lakes" except her realization that she would, for a few brief moments, bask in the national spotlight?
Boorstin"s third criterion for a pseudo-event was that "Its relation to the underlying reality of the situation is ambiguous" . This may be the most troubling, since the Front Porch speeches were unambiguously a part of the reality of the campaign. Yet the campaign itself bore a fundamentally ambiguous relationship to reality. The parades up and down Market Street, the brass bands, the cheers were not celebrating a holiday, but existed merely because it was convenient for the campaign"s organizers for them to exist.
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Finally, Boorstin specifies that a pseudo-event is by design a "self fulfilling prophecy" (Boorstin 12 ). McKinley"s supporters created a vision that McKinley was not campaigning, but that the Front Porch speeches and the associated hoopla were ceremonial ratifications of inevitable victory in the election. Enormous throngs of voters steamed into the train station and paid homage to their "advance agent of prosperity". The campaign gave birth to unspoken sentiments of great power: that McKinley did not even act like a campaigner in a usual sense, that his popularity had achieved such heights that voters gave up their Saturdays to come to him, that the voters did not come to elect him, but to ratify him. The people did not come to be persuaded; they came to bask in the greatness of their nation"s future leader. They came, as for a  Therefore, what benefits them will benefit the general public. Similarly, in discussing the campaign"s two principal issues, McKinley did not address the delegations as special interests. At least in public, he never made a promise that he would perform special acts on their behalf once he took office; instead, he assured them that the actions that he would take about the tariff and the money standard would benefit their special interests.
It was an interesting twist, and one that only makes sense in the context of a mass media pseudoevent. To advocate a group"s special interests would have implied that the candidate would be blind to the interests of the whole country. McKinley instead appealed to the audience that the main issues, national in scope, on which he focused would benefit them particularly. Especially in contrast to Bryan, who stressed regional and class divisions (e.g., "A Bryan bring large crowds to his home to hear him speak, and in which the wire services and newspapers could publish accounts of the events and texts of the speeches shortly after the incidents occurred. In this respect his campaign oratory differed from that of the televised speeches of today mostly because print, not television, technology brought the campaign into the voters" homes. McKinley created some impression that he was, in the fashion of pre-Civil War candidates, waiting casually at home for the people to elect him. Yet, McKinley during the summer of 1896 initiated a vigorous, carefully crafted campaign that employed all of the resources available to him to reach and persuade the national voting public.
Although the speeches that McKinley delivered during the summer of 1896 were just a tentative beginning to the campaign, all of the major elements that would mark the Front Porch Campaign were, nonetheless, already present. There was something folksy about campaigning so casually from a modest, middle-class home. When the throngs of voters stepped off the train in Canton, they discovered that McKinley was to all appearances one of them. It was in large part this quality, the ability to project a warm personality through these groups to the press, that led to the success of the Front Porch campaign. 
